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All at the University of Chichester are   
currently celebrating an £8million award  
to launch a new Engineering and Digital 
Technology Park at the Bognor Regis   
Campus.  
  

The Engineering and Digital Technology 
Park will include an Institute for             
Sustainable Enterprise as well as a Centre 
for Digital Technology, which will enable 
the University to provide 500 students a 
year with cutting edge technology skills. 
Delivery of these skills will be provided     
by 2020, building on the teaching and  
research already offered at the Business 
School as well as the Media & Music     
departments.  
  

The Technology Park is not only a fantastic 
opportunity for the University, but will also 
have a positive impact on the community 
and local economy. The £8million          

investment is one aspect of a £12billion 
long-term plan to regenerate local      
economies. This project will contribute an 
additional £5million per annum into the 
local economy, a number of new jobs and 
it will be a major draw for future  students.  
  

Vice-Chancellor, Professor Clive Behagg 
commented: ‘I would particularly like to 
thank the people of Bognor Regis,         
including the Town Council, who have 
been unfailing in their faith in their local 
university’, showing the importance and 
value of the support of the local              
community to the University.  
  

Along with the arrival of Rolls Royce to 
Bognor Regis, the development of the  
Engineering and Digital Technology Park 
will have a strong, positive impact on a 
local community that is already beginning 
to thrive through regeneration.  

University on track for new £8m Engineering and 
Digital Technology Park at Bognor Regis Campus 
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 SEMAL REBRANDED 

Goodbye ‘SEMAL’ 
Hello ‘University of Chichester Business School’ 
 
The School of Enterprise, Management and 
Leadership (SEMAL) has been an important 
component within the University of Chichester 
for a number of years.  SEMAL was established 
originally as a key part of an element of the 
University’s strategy which focuses on          
supporting an education led regeneration       
of the area.  
 
One could question why we should be looking 
to rebrand the school at all?  In many ways,   
the decision to change our name is rooted    
not in how the title is perceived internally   
within the University, but in external            
perceptions.  The ‘Business School’ name is 
one that is well understood within the market 
place, and it seemed logical that the renaming 
of SEMAL with the inclusion of ‘Business 
School’ within the title would provide more 
effective ‘signposting’ to the school’s            
academic programmes, research and           
enterprise based offer.  A further benefit of   
the title, “University of Chichester Business 
School” is that it enables a clearer link with   
the well-established “University of Chichester” 
brand.  At a more basic level, the current full 
title is rather long and often abbreviated to 
‘SEMAL’.  Whilst for internal purposes this was 
not necessarily problematic, it again had no 
meaning within an external context, and 
SEMAL staff members would often explain to  
 

people that SEMAL was the University’s      
Business School! 
 
The renaming of SEMAL has also provided an 
opportunity for the school to reflect on it’s   
positioning within the market.  Our academic 
offer has some very distinct features, relative 
to most business schools, that if we were being 
honest with ourselves we have been poor at 
communicating.  For example our approach to 
learning, which involves tutors working with 
relatively small numbers of students at a time, 
is a feature that is uncommon within most 
business school undergraduate courses, and is 
more typical of an ‘executive education’ style 
learning environment.   
 
In addition to effectively underpinning subject 
based learning, such an approach is very     
supportive of developing a wide range of soft 
skills, such as teamwork, communication and 
time management, which in turn helps to    
develop confident, enterprising students.    
These attributes are highly valued by graduate 
employers.  
 
I hope that the above provides some useful 
background to the decision making processes 
behind our change in name.  Welcome to the 
University of Chichester Business School! 
 
Chris Dancer  
Head  
University of Chichester Business School 

A foreword from Chris Dancer  
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Cont’d over >>> 

BRANDS, BUSINESS & ENTREPRENEURS 
Inspirational speakers from businesses throughout the region      

share the secrets of their entrepreneurial successes 

The brands, business and entrepreneur lecture    
was the first event of its kind for the University      
of  Chichester Business School with a line-up of     
six  inspirational speakers from a variety of         
business enterprises.   
 
Lionel Bunting, Senior Lecturer in Marketing at the 
Business School organised the event and opened 
the session by setting the scene for talks to follow. 
The event was built around a carefully selected line 
up of speakers that were each given a very specific 
brief so that the lifecycle of a business from         
motivations to start up through to exiting a        
business were charted.  
 
Businesses  included Tuppenny Barn Organics,    
Animal Friends Pet Insurance, The Oxmarket Centre 
of Arts, the Bognor Regis Town Centre                 
Management Company and Walk & Travel. 
 
 
 
 

Crowdfunding 
 

Dr Lyn Batchelor led the talks with an appropriate focus and 
an important aspect of any business, that of funding, in      
particular, crowdfunding. The current incarnation of       
crowdfunding is an online platform & works on the principle 
of education + engagement to give ultimate impact.   
 
There are around 700 crowdfunding platforms (such as     
Funding Circle, Kickstarter & Crowdfunder), and so far those 
platforms have raised £2bn in funding for projects and       
businesses that might not have otherwise been funded; it’s a 
great source of alternative finance.  
 
There is still a great deal of misunderstanding and indeed  
ineffective use of crowdfunding despite the appeal and      

success for some, setting precedence for the development of 
effective crowdfunding training workshops, something Dr 
Batchelor and Lionel Bunting are currently looking at. This is 
especially relevant for students as only around 300 students 
have used this type of financing for their projects and 42% of 
all people who ask for this finance receive it.  
 
One of the most successful campaigns was that by the Rowers 
of Warwick   University (Hint: do an internet search on this to 
see why). But only 44 UK universities have their own               
crowdfunding platform and there is still room in the market 
for others including the University of Chichester to adopt this 
concept and encourage more students to bring their           
entrepreneurial ideas to fruition by harnessing the power of 
the crowd. 
 
 
 

Tuppenny Barn  
 

Tuppenny Barn is a local organic food based social enterprise, 
led by Maggie Haynes based in Southbourne, near Chichester. 
Maggie Haynes is a strong charismatic entrepreneur who has 
21 years working as a military professional complete with an 
amazing ‘don’t give up’ attitude. This attitude has allowed  
Maggie to build the business with her bare hands, shovels, and 
used tyres, despite the setbacks and funding  problems along 
the way. 
 
The primary focus of the business, which is set up as a true 
social enterprise with a board of trustees, is on producing    
quality, locally grown organic fruit and vegetables by the    
community for the community.  Over time they have moved 
from the reliance of a market to sell their produce  from to 
running it’s own fresh produce shop and weekly ‘veg bag’ 
scheme.  
 
Another activity and source of income is the educational     
aspects of business the environment and horticulture,      
providing hands on training for children from local and national 
schools on how to grow their own foods, a compost workshop 

Toyubur  Rahman  

Bognor Regis Town Centre Manager 

Dr Lyn Batchelor 

University of Chichester 

Gareth Sear 

University of Chichester  

Sarah-Lynne Gallaher 

Oxmarket Gallery 
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MORE ON BRANDS, BUSINESS & ENTREPRENEURS 
The inspiration continues ….  

and has attracted leading businesses including ‘Right Move’ 
and  ‘Co-op’ helping them to learn about corporate social    
responsibility and building skills through team bonding        
exercises.   
 
Most of these events take place in the Tuppenny Barn            
eco-build which is a true ecologically sound, ethically sourced 
and visually   stunning building that wouldn’t be out of place   
on George Clarke’s Amazing Spaces. This project was             
accomplished through crowdfunding, grants and private       
donations, re-emphasising the importance of alternative 
sources of  finance. 
 
These tough economic times presents its own problems with 
being a grower, however Maggie Haynes has accumulated the 
best talent through her team members such as Antonio        
Palmiero, who originates from Italy and has been a crucial part 
of Tuppenny Barn. The business has also gone on to be    
awarded the Soil Association Organic Award for its organic 
foods (non pesticidal) and sustainable land use.  

 

Oxmarket Gallery  
The Oxmarket Centre of Arts is an exceptional gallery based in 
the   centre Chichester, however due to it’s positioning and 
media profile it often struggles to attract customers especially 
those that already visit nearby renown Pallant House Gallery. 
The chance to  improve this situation fell to the University of 
Chichester and marketing intern Sarah-Lynne Gallaher.  

Currently the Oxmarket has around 30,000 visitors a year but 
to compete with other galleries, Sarah-Lynne is undertaking 
some marketing  research as part of her final year                
management project.  Her work is looking at brand salience 
and identity and is making use of some effective academic 
models from her studies at university, applying them to the 
Oxmarket.   

The aim is to create and launch a strong marketing campaign 
that encompasses various digital marketing channels including 
platforms such as Trip Advisor and social media sites like     
Facebook. To ensure the Oxmarket reaches its key audience, 
the gallery will be using customer experience surveys with £25 
gift vouchers, as well as offering corporate packages for private 
hire and private art parties. Students in the audience were  
particularly interested as it gave them the opportunity to see 
just how their studies  can transfer into the world of work and 
be effective drivers of change.  It was also useful to see the 
early impact of some of the work undertaken. 

 

Toyubur Rahman talking on change                  

in Bognor Regis 

It seems that when it comes to the discussion of Bognor Regis    
almost everyone has an opinion whether good or bad.        
However, a man with a plan for Bognor Regis is Toyubur      
Rahman who is the new Town Centre Manager. His vision and 
mission is to ensure that    Bognor Regis becomes a premier 
seaside town in the UK, building on it’s culture, heritage &   
traditions whilst improving key economic, business and social 
issues to raising standards throughout the town. 
 
Part of Toyubur’s agenda is to ensure businesses stay in the 
town centre as well as making it enticing and accessible to new 
investors. He aims to achieve this by changing the perceptions 
about Bognor  Regis and to encourage those who live in the 
outskirts to consider and indeed use the town first before 
heading off to other ‘honeypot’ towns like Chichester,        
Portsmouth and Brighton. He also wants to rebrand Bognor 
Regis as a site for those who want to enjoy sun, sea & fun—and 
not just for Butlin’s. As part of the talk the audience were also 
given an insight into the development of the new logo and 
brand message, developed through feedback and research 
conducted by the town centre team to take things to the next 
stage of development. 
 
With input from the audience there are plenty of suggestions 
on what sort of improvements there should be, with general 
agreement that there was opportunity to develop the evening 
economy by looking at increasing the day spend by just one 
hour per day. This may include increased social activities,   
longer opening hours but also more student engagement and 
reducing the fear of crime and where  relevant actual crime. 
Even a change of name from Bognor Regis to something more 
appropriate for the 21st century was also put forward.  
 

 
If you have any suggestions or ideas then why not put them       
forward to Toyubur and the town centre team by emailing: 
t.rahman@chi.ac.uk  

Maggie Haynes , Founder & Director 

Tuppenny Barn  Organics  
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Elaine  Fairfax, Managing Director 

Animal Friends Pet Insurance 

Janina Cooper, Managing Director 

The Base Skate Park  

Animal Friends Pet Insurance  
This truly inspiring talk really summed up the meaning of           
succeeding against the odds. Animal Friends was created by Elaine 
Fairfax and her husband Chris Fairfax, their idea stemmed from  
their love of classic Disney characters like Bambi, 101 Dalmatians & 
Dumbo and took this love forward into an insurance company for 
pets. 
 

Starting a business in a market with the stiffest competition, such is 
the insurance industry, Elaine and Chris found themselves up 
against many challenges, the first uphill struggle was to find      
underwriters who were brave and bold enough to take a risk on 
this new business. Two years on following a few issues Animal 
Friends still had no policies and the couple were forced to               
re-mortgage their property to keep the business going. 
  

As their business slowly started to progress thanks to an article in 
the Financial Mail,  Animal Friends took a huge risk by going into 
business with underwriters with a bad reputation. This served     
reasonably well for a while but was destined never to last and   
didn’t. Sadly a court case ensued but the outcome was a major win 
for Elaine and business took a huge leap forward. The tide had 
turned and this was the start of a new chapter in their history, and 
marked with a momentous win, Elaine was named NatWest’s   
Business Woman of the year.  
 

Today the story of their success is even more incredible, as Animals 
Friends has grown from just a few thousand policies a few years 
ago to now manage 500,000 policies. They are currently rated 77th 
on the Sunday Times and Virgin Fast Track Businesses and hold the 
position of 2nd largest pet insurance provider in the UK with an 
impressive 87% customer retention rate.  Even with all the awards, 
Elaine is firmly fixed on  higher retention and to be the UKs number 
one!  A great story & some great lessons learned by our students. 
 

The Base Skatepark 
Founder of the Base Skatepark Janina Cooper gave an invaluable 
insight into her business, from just a seedling of an idea she and 
her kids came up with to the community enterprise it is today—
just 365 days in the making!  The premise behind the skate park 
was to provide skaters of all ages a safe indoor space to play and 
socialise which was free of bullying, rain and could be monitored at 
all times for injuries.   
 

Based in Bognor Regis, Janina has been     extremely successful in 
securing funds from a range of sources including the Mayors Fund, 
West Sussex County Council & the  Local Enterprise Partnership 
Growth Fund. Another contributor was Butlin’s which generously 
supported this social venture with £30,000. To maximise the funds 
and add a green element to the business, Janina sourced wood and 
other materials from a skate park in Manchester that was to be 
refitted. To day they can boast an impressive 9700 sessions and 
several hundred mememberships sold, plus providing specialist 
session for community and charitable associations including autism 
only sessions for the Autism Sussex Charity. 
 

For marketing students there was a special focus on how they have 
generated maximum awareness of their brand using a strategy of 
advertising to schools, sport professionals, parents, the local com-
munity and business; as well as building a strong digital  marketing 
presence using platforms like Facebook, Twitter and YouTube, now 
with thousands of followers. An impressive startup success story.  
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PUBLICATIONS & RESEARCH 

Various publications are due for release      
including: a book chapter by Steve Bowman 
from our Library & Learning Resource Centre: 
Bowman, Stephen Austen (2015) Digital     
Pedagogy and the Student Voice. In: The End 
of Wisdom?: The future of libraries in a digital 
age. Chandos Publishing. ISBN 9780081001776 
(In Press). This is being published in July. The 
pre-print of the chapter will be appearing on 
Eprints http:// eprints.chi.ac.uk in the near 
future. You can see more of Steve's             
publications on his Researchgate page:      

http://www.researchgate.net/profile/Steve_Bowman 

Steve has also facilitated a session at the 
'Researcher Development Day' at BOC 
(08.01.15) on 'Embracing Open Access'  

Dr Wendy Sealy is now a reviewer for the  
Journal   of Tourism Research / Revista de    
Investigacion en Turismo.  

Dr Andy Clegg’s approach to integrating       
industry training for customer service has 
been showcased by Tourism South East as an 
example of best practice:  

See http://www.welcometoexcellence.co.uk/casestudies/
the-university-of-chichester.asp 

 

In this section 

 Publications  

 Research hub 

 Columbia visit  

 

Got a news story? 
If you would like to submit a feature article or 
news in brief story for the next newsletter 
email the team at  SEMALresearch@chi.ac.uk 

Research Hub 
The School of Enterprise Management and 
Leadership (SEMAL) at the University of 
Chichester offers a wide range of degree 
programmes in business and management 
related subject areas.  The school also has a 
key external business facing role through the 
provision of services to organisations in the 
region and internationally.  
The Research Hub currently supports 3 
fulltime researchers and a number of KTP, 
Grad-On, and other work based researchers. 
The research projects are varied in sector 
and range and includes: 
 

· INTERREG IVa EU Transport and   
Business Cluster Projects 

· Enterprise research 
· Shoreham Port Economic Evaluation 
· Maintain, Mend & Pass-on (WSCC) 
· Rampian Off Shore Renewable Energy 

SEMAL RESEARCH HUB 

University of Chichester 

Upper Bognor Road 

Bognor Regis 

West Sussex 

PO21 1HR 

 

Phone: 01243 816000 

Email: SEMALresearch@chi.ac.uk 

Columbia visit 
Dr Emma McKinley was selected to attend an 
interdisciplinary Researcher Links Workshop 
on climate change in coastal communities in 
Santa Marta, Colombia, funded by the    
Newton Fund- British Council in November 
2014.  The workshop brought together 50 
researchers from the UK and Colombia and 
aimed to foster collaboration between     
researchers, identifying opportunities for 
new projects.  The week long workshop was 
facilitated by academics from both the UK 
and Colombia, and was a valuable chance to 
learn about the research process in          
Colombia.  Of particular interest to the group 
was the need to understand the resilience of 
coastal communities to climate change, and 
the need to understand how our coastlines 
can be effectively protected and managed 
sustainably. 

http://eprints.chi.ac.uk/
http://www.researchgate.net/profile/Steve_Bowman
http://www.welcometoexcellence.co.uk/casestudies/the-university-of-chichester.asp
http://www.welcometoexcellence.co.uk/casestudies/the-university-of-chichester.asp
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In Profile — David Goodman 
Joining the University of Chichester in January 2015 
David was previously at the University of Portsmouth 
for ten years initially with the Faculty of Environment 
and then the Faculty of Creative and Cultural         
Industries as Business Development Manager.  

He undertook a range of research and knowledge  
transfer projects under various funding schemes  
including Interreg, AHRC and Innovate UK 
(Technology Strategy Board). During this period he 
took associate lecturing roles across within the 
Schools of Architecture and Creative Technology. 

Before working in Higher Education he was Projects 
Manager for a division of a small engineering        
company specialising in entertainment industry 
equipment and from 1994 to 1998 was Technical 
Manager at Bryanston Arts Centre, a 600 seat theatre 
in Dorset.  

David is very interested in the role of design and   
creativity within organisational and business innovation, and was a key component of his MBA 
completed in 2008. This will be a strand of his research and knowledge exchange activity. 

In this section 

 In profile 

 Conservation  
marketing  

 

— 

Dr Emma McKinley is a member of the    
Society for Conservation Biology’s Special 
Interest Group on Conservation Marketing.   

 

The group members represent a number of 
international institutions, and aim to support 
conservation goals through the application 
of current marketing techniques. The group 
came together as a result of their             
contribution to the 3rd International Marine 
Conservation Congress, held in Glasgow in 
August 2014.   

 

 

 

 

The area of Conservation  Marketing is a 
relatively new and growing field, and to 
date, Emma has been involved in the           
co-writing of a peer-reviewed article for a 
special edition of Ocean and Coastal       
Management, and the group are organising 
a symposium at this summer’s International 
Congress of  Conservation Biology.  
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CONFERENCES AND EVENTS 

Conferences 

London South Bank University 
invited Dr Lyn Batchelor to 
present at its conference on 
Embedding an Enterprising 
Curriculum across the          
University. The event was 
jointly conference run with 
Enterprise Educators UK,     
and the Higher Education            
Entrepreneurship Group on 
Thursday February 12th 2015.  

The event, which attached 100  

 

 

 

 

delegates from Wales, England 
and Scotland focussed on  
sharing best practice in       
embedding enterprise in      
non-business curriculum areas 
and also highlighted               
interdisciplinary approaches to 
enterprise education at the 
universities of Leeds, Cardiff, 
Newcastle, LSBU, Kingston, and 
Chichester. Lyn showcased our 
pilot collaboration between 
The Business School and the 
Sport Management               
Department which ensures 
that each student in their six 
degree programmes is aware 
of enterprising approaches to 
the business of sport in the 
first semester of study.  

Lord Young, Prime Minister 
David Cameron’s advisor on 
Enterprise Education Policy 
was the keynote speaker at an 
Inside Government conference 
attended by Dr Lyn Batchelor 
on Wednesday 11th February  

 

2015 in London. Lord Young 
elaborated on his “Enterprise 
for All” recommendations and 
was supported by speakers 
from the University of     
Nottingham “Piloting           
University Enterprise Zones to 
Promote Entrepreneurship in 
Higher Education”, and a     
relevant session from West of 
England Local Enterprise     
Partnership which underscored 
the value of the work that The 
Business School undertakes 
with the Coast to Capital LEP. 

 

Bootcamp 
Graduates from The Business 
School  Bootcamp style       
Enterprise Module crossed 
paths with a Level 6 placement 
student on Monday February 
17th 2015.  Participants      
Andrea and Michelle planned  
a commercial exhibition of 
student work as their assessed 
worked in the module. Two 
years later, after graduating  

 

 

with a degree in Fine Art, they 
paired up with a fellow MA 
Fine Art student, Tiger Fox 
(left) to organise, curate,    
promote and even exhibit at 
the StArt show in the      
OxMarket Gallery. Business 
School student Sarah-Lynne 
Gallagher marketed and     
promoted the show as part of 
her 10 week placement at the 
Ox Market. 

 

Dr Lyn Batchelor  
has (more) letters after her 
name. She is now PhD FRSA as 
she became a Fellow of the       
Royal Society of Arts and    
Manufacturers “in recognition 
of her expertise in business 
education and in particular   
her exceptional work           
promoting enterprise and   
innovation among young     
people through your role at 
Chichester University”. She’s 
looking forwarded to getting 
involved with their small    
business & enterprise agendas. 
 

In this section 

 Dr Lyn Batchelor 

 Oxmarket         
Gallery 

 RSA Fellow  

 

Sarah-Lynne Gallaher pictured (centre) with the artists at the private view. 
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The debate about a second runway at Gatwick, a third at Heathrow or development of a 
new London Airport have been rumbling on for some time and is set to continue a while 
longer since the main five UK political parties are largely unsupportive of airport                 
development in the region.  This could be in part because of the geographical proximity of 
the two primary airports of Heathrow and Gatwick to affluent areas and environmentally 
sensitive regions. 
 
Despite the findings and recommendations of the Department for Transport’s 2003 white 
paper titled ‘The Future of Air Transport’ there have been no advances in passenger and 
freight airline capacity in the region. However, this might be on the move again once the 
May 2015 elections are out of the way and indeed following two recent surveys conducted 
by YouGov there have been some interesting findings showing that residents of West Sussex 
and Kent are supportive of expansion at Gatwick. Residents in all 20 local authority districts, 
and all-parliamentary constituencies across the two counties, have voted for a new runway 
to be built at Gatwick instead of Heathrow. 
 

In West Sussex 52 percent of residents were supportive of a second runway with seven out 
of ten stating that expansion at Gatwick was important for the local economy; in comparison 
only 31 percent were in support of expansion being focussed on Heathrow Airport. 
 

Gatwick has long been recognised as the busiest single runway airport in the world and for 
those that have used the Airport will certainly have noticed some of the many developments 
taking place on site and at the station. Making changes to improved the customer             
experience are paramount to the continued success of the airport and especially so if the   
go-ahead is given for a second runway. 
 

According to business news site Insider Media and Politics.co.uk some government ministers 
have voiced their support for increasing airport capacity in the South East which is a marked 
departure from previous party political election manifestos. Gatwick’s Chief Executive   
Stewart Wingate: "This growing support demonstrates the recognition that a new runway at 
Gatwick would boost the UK economy at a fraction of the environmental impact of 
Heathrow today. Expanding Gatwick can also be delivered at no cost to the taxpayer,  
whereas Heathrow would cost the public purse at least £6bn at a time when public money  
is scarce." 
 

The future may well be bright for Gatwick, but whatever decision is made, they are currently 
bound by a non-development contract which they aim to uphold, so we’ll have to wait until 
2019 before a positive decision for Gatwick might become a reality.  

BACKING GATWICK 
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EQUALITY AT THE UNIVERSITY 

“ 

“ 
The Workplace Equality Index, a vital and 
ever evolving benchmarking tool that isn’t 
just good for promoting  equality for       
lesbian, gay and bisexual people in the 
workplace, but also supporting workplace 
equality in its wider sense.  
 
Tim Jarman  
Assistant Director for Diversity           
and Inclusiveness, EY  

Transgender and Sexual Orientation Equality at the University: 
‘People perform better when they can be themselves’ 
 

Stonewall (the Lesbian, Gay and Bisexual (LGB) charity) recently announced that it is extending its 

remit to include trans issues and will also work with trans communities and campaign for trans 

equality.  The University is committed to working with our Students’ Union to progress 

transgender and sexual orientation equality 

to make our environment the best it can be 

for our LGBT staff, students and stakeholders.   

 

As part of our commitment there are a    

number of focusses that we  are working on.  

 

 

Stonewall Diversity Champion:  
Is Britain’s good practice employers’  forum 

on sexual orientation helping to create the best possible  workplace for everyone. As a member   

of Stonewall’s Diversity  Champions programme, the University strongly believe in their  assertion 

that ‘People perform better when they can be themselves’.   

 

Stonewall Workplace Equality Index (WEI):  
The index is a great way to measure the efforts of an organisation in tackling   discrimination and 

creating an inclusive workplace. The University takes part in the annual Stonewall WEI and moved 

up 48 places this year. We are now placed at 160 out of the 397 organisations that took part. 

 

Starting Out Guide and Gay by Degree:  

We feature in Stonewall’s ‘Starting Out Guide’, which provides details of Britain’s best    LGB 

friendly employers www.startingoutguide.org.uk/diversitychampions/university-chichester/ and 

also the ‘Gay by Degree  University Guide’ www.gaybydegree.org.uk/university/chichester/ 

 

Events and Initiatives:  
Key dates in the calendar such as LGBT History Month in February, IDAHOT on 17 May and Bi    

Visibility Day on 23 September help to provide a framework for focus, but our awareness raising 

work continues all year round with communications and initiatives such as signing up to              

(and adhering to) the Sports Charter. Read more about the sports charter on opposite page. 
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Sports Charter  
University reaffirms commitment  

 

The University and the Students’ Union signed up to the Government’s 
Sports Charter to tackle homophobia, biphobia and transphobia in sport 
at a joint event hosted by Professor Clive Behagg, Vice-Chancellor on 1 
May 2014. The commitment to the Sports was relaunched at an event in 
February 2015 to assert the commitment to provide a welcoming        
environment and  ensure that everyone can enjoy sport here. 
 

In his address, Clive asserted that the University will not tolerate any 
form of discrimination whatsoever and said ‘I want everyone who works, 
studies, or visits the University to be totally comfortable with their     
Identity and be able to express who they are in all they do with us’.  
 

What does our University community say?  

Shaun O’Brien, SU LGBT Officer contacted students via Facebook at the 
beginning of April 2014 as part of the Sports Charter campaign and asked  
the question 'What's the best thing about being an LGBT student at the 
University?’   

Students replied: 

• 'We can be who we are without having to watch over our shoulders'  
• 'Being accepted by everyone around you...'.  
• Student sent an image of the LGBT rainbow flag proudly displayed in 

the window of their     student halls accommodation at Bognor Regis 
Campus. 

• 'We're free to express ourselves in a supportive, friendly and modern 
environment!' 

• 'It's the fact no one makes a big deal out of it. As in we don't get       
opposition, but the uni doesn’t overkill the "WERE GAY FRIENDLY 
LOOK AT HOW SUPPORTIVE WE ARE" level, we're just left to it, like any 
other person'. 

• 'There are so many more LGBT students than I thought! I literally 
thought I was gonna be the 'only gay in the village haha but I don't feel 
isolated at all x' 

How to get involved here… 
 

We’d love to hear your ideas and            
comments or to join us in furthering 
LGBT equality at the University. 
 

Visit the Equality tab on the Intranet/
Moodle or email equality@chi.ac.uk 
 

R to L: Collecting his rainbow laces at the Sports    
Charter Re-Launch event in February 2015,     
Professor Clive Behagg, Vice-Chancellor is       

pictured with Rebekah Flatman, Sports             
Federation President and Shaun  O’Brien, SU 
LGBT Officer in the sports team photo booth.  

mailto:equality@chi.ac.uk
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LATEST LIVE MARKETING PROJECTS 

To ensure the marketing degree programme remained current and linked to the           
commercial world the team re-mastered some of the taught modules to introduced           
a live project element and consultancy so students can experience the realities of           
researching, designing and developing effective campaigns and strategies for real clients. 

Live marketing      
projects:  

 Base Skatepark  

 Toucan Beauty  

 

Developing a portfolio of therapies aimed at men for Toucan Beauty 
Toucan Beauty is a beauty salon in Chichester that offers a range of treatments, therapies and 
products aimed at both men and women. Run by businesswoman Ellie O’Flanagan she is very 
hands on in the business often found delivering treatments in the salon ensuring clients leave       
re-styled and re-energised and return again and again.  
 

The project focus for marketing students and Toucan Beauty is looking at the opportunities that 
exist for male grooming products and services as well as developing a series of recommendations 
to reach this audience to help grow the business.  
 

Read more about Toucan Beauty at www.toucanbeauty.co.uk 

Calling local businesses 

Have you got a marketing project that you'd like a group of students to work on? Then get in 
touch to see whether it’s suitable and find out what we might be able to achieve for you.     
Email: l.bunting@chi.ac.uk  

Digital marketing for The Base Skatepark 
The Base Skatepark is a new sports venue in 
Bognor Regis offering a place for people to 
participate in  skateboarding,  BMX  and   
scooter trix indoor. It’s a safe and welcoming 
facility that has been designed with youngsters 
in  mind  to  provide  a  place  for  socialising, 
having fun and participating in an activity.  
 
As well as a sports venue this social enterprise 
offers a lot more to a wide range of people 
including  corporate team building days, photo 
shoots,  Fire  Brigade  Emergency  Rescue        
Simulations, film shoots, pro extreme sport 

competitions, a community conference/
meeting space and music venue. 
 
The focus of the student project is looking  at  
the  digital  marketing  strategy  and            
communications  with  their  core  target     
audience to further enhance the successes 
they have achieved since their inception last 
year.   In  addition  some  students  are         
considering diversification of the existing     
provision.  
 
www.facebook.com/SkateTheBase  



 

 Volume 1, Issue 2 
March 2015 13 

THE DAY RELEASE DEGREE 

The Day Release Degree in Business  Studies from the   
University of Chichester is an exciting, innovative and   
flexible way for students to gain a full honours degree in 
Business Studies, whilst in work. 
 
We are currently, successfully delivering the 2013-2017 
Day Release Degree   programme to a range of students 
from a wide spectrum of employers in the hospitality,  
travel, construction, engineering leisure, retail, marketing 
and social enterprise sectors. 
 
The University of Chichester Business School is inviting 
existing employees  who want to develop their potential 
by gaining a degree that is directly relevant to their work 
to contact us.  
 

What’s in it for Employers? 
 
The Day Release Degree is the best   opportunity for you 
and your organisation to develop your own existing talent 
in a way that is focussed on your organisation and          
organisational goals, whilst allowing your employee the 
opportunity to get a recognised qualification. It is aimed 
both at existing employees and new entrants. 
 
Attracting highly skilled, motivated people - offering a job  
within your organisation that allows a person to attend the 
Day Release Degree programme will help you to attract the 
high calibre recruits that can really help to drive your business    
forward. 
 
Direct business impact – your business will benefit directly 
from work-related projects focused on your business           
objectives and enables the students to make a real difference 
while they are learning. 

Increased loyalty - you gain loyalty from your employees as 
supporting development is widely proven to have a positive 
effect on staff motivation and retention. 
 
Innovation - your organisation benefits from innovation and 
impact as the student brings the latest research & approaches 
to the work related projects that they will be doing. 
 
Talent Management - grow your own employees who will  
become your high performers of the future. 
 

How does it work? 
 
The University of Chichester identifies employers who want to 
be part of this innovative programme. Businesses want to 
partner with us because they can see the benefits of           
developing their existing staff members as well as attracting 
new entrants and the long term benefit that this can bring to 
the organisation. 
 
Students will study at the University of Chichester one day a 
week over three ten week terms for the first three years    
supported by an academic advisor and a work based mentor. 
The fourth year comprises primarily a tutor supported               
management project studied from September to May.  
 
Study is a mix of generic business, specialist subject and skills 
based modules with assignments on the whole being work 
related projects agreed in advance with the employer.        
Subjects covered on the day release programme include:   
finance,  management, marketing, HR and operations. 
 
How do I find out more? 
Call Andrew Adams at the University of Chichester on 07796 
655247,email a.adams@chi.ac.uk   

An insight for employers  
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ELECTION SPECIAL  —  2015 
For many students this is likely to be the first time they have been eligible to vote in a national               

election, for others it’s a familiar event. Either way it’s really good to know a little about the key              
policies the main parties are fighting on.  What is it that they will really do in return for your vote? 

It’s that interesting time of year again, 

when the British public will put their 

hopes, dreams and beliefs into a         

democratically elected party, which will 

either define the next era of British and 

International politics or will break every 

campaign promise in a mad dash to  

clinch the keys of power and unlock the 

door of the Prime Minister’s residence.  

 

Many pundits & pollsters have declared 

the race to 10 Downing Street a two 

horse race, with David Cameron’s right 

wing Conservative Party, boasting a ‘long 

term economic plan’ (low unemployment 

figures, & a better economy) in contrast 

to Edward Miliband’s left wing Labour 

Party who are sporting a ‘cost of living 

crisis’ (increase in food banks, increase   

in zero hour contracts & further          

borrowing). Leaving Nick Clegg’s Liberal 

Democrats (favourites in the last general 

election) trailing in the dust. 

 

It is highly predicted that no one single 

major party (Conservative/Labour) will  

be able to achieve the 326 seats needed 

for an overall majority in the Houses of 

Parliament. Instead the general election 

could result in another hung Parliament, 

this could see unlikely coalitions being 

formed which will either go on to form 

the government or the opposition. 

Smallest parties 

In the House of Commons the smallest 

parties are UKIP, the Green Party and the 

Democratic Unionist Party (DUP),   as 

they only have 11 seats between them. 

However, out of these three UKIP seem 

to have had most of the media attention, 

first with two Conservative defectors now 

in UKIP parliamentary seats, and the   

recent Ashcroft polls  posting UKIP 7% 

ahead of the Liberal Democrats.   

 

 

Therefore behind the curtains there 

could be an alliance between UKIP and 

the Conservatives brewing as both are 

right wing, however, the nail in the coffin 

could be the discussion of Europe, as the 

Conservatives want a reformed Europe 

through an ‘in or out’ referendum in 

2016, but UKIP want to leave Europe             

immediately as they believe that leaving 

the union will save the UK ‘£55m a day’.  

 

On the other hand many would argue 

that both the strategies of exiting Europe 

used by the Conservatives and UKIP 

would cause terrible uncertainty in     

European Markets, causing weaker trade 

relations and could push Europe back 

into recession. 

With a growing global threat from Russia 

and a self-proclaimed ‘Islamic State’ in 

the Levant Region, defence is an          

extensive issue which an incoming      

government will have to tackle.  
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The ever more popular Scottish National 

Party (SNP) has stated that there will  no 

coalition agreement between them and 

the Conservatives, as they disagree on 

the subject of the Trident Nuclear      

Deterrent. The SNP believe that getting 

rid of Trident will help the UK save     

£2.4 billion every year; despite this  

many would  argue that this is the only 

defence between the UK and Russian 

nuclear warheads.  

 

Labour seemed to be more relaxed 

around the issue of abandoning Trident 

to form an alliance with the SNP, but 

critics have called this a rouse by Labour 

who are more concerned with clinching 

the keys of No. 10 than of the protection 

the United Kingdom. This is further    

reinforced by the Ashcroft polls which 

show SNP winning by a landslide in    

Scotland and may lead to an SNP-Labour       

coalition. 

 

In the run up to the General Election 

both candidates for the seat of Prime 

Minister have been cautious in making 

promises to the British public, as the 

Liberal Democrats are still taking a    

hammering the polls due to their broken 

promise of scrapping tuition fees.  

 

This may in part be the reason why the 

Prime Minister is not forthcoming in  

taking part in the TV debates, instead 

used the Green Party and the DUP as a 

shield, to protect himself and to reduce 

votes from the Labour Party. 

 

Whichever way we look at this 2015 

election it is clear that it may just turn 

out to be one the most passionate     

general elections to have been fought.  

 

As the battle grounds between Labour 

and the Conservatives are set, issues 

such as the NHS, Defence Budget &   

Education have been ring fenced with 

barbed wire, and now we the British 

people must people the trigger by 

casting our votes to ensure that the   

parties we believe in to uphold our 

British values are chosen to represent 

the United Kingdom for the next 5 years. 

 

How the parties rank: 

 

     on Twitter (22/3/15) 

Labour   180,381 

Conservatives   139,331 

Green Party  111,229 

UKIP      84,291 

Liberal Democrats   83,221 

 

 

    on Facebook (22/3/15) 

Conservatives   358,940 

UKIP    341,754 

Labour   213,817 

Green Party  156,969 

Liberal Democrats   105,641 
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INTERNSHIPS 
APPLICATION EXPERIENCE — A STUDENT’S PERSPECTIVE 

 

It’s great that the University offers lots of support for finding and applying for internships but sometimes students find it    
useful to get the perspective of other students who have been through the process and shared their experiences with them. 
So as many of our students  embark on year long internships or indeed try to secure experiential summer work, here’s some 
information from one of the Business School students, Alex White. He shares his  experiences and top tips, couple this with 
the expert university advice and guidance and you could be landing yourself a great internship.  
 

Real life bio 
After applying for countless internship positions this year, I had started to lose hope at the idea of securing a placement for 
next year.  After weeks of either being rejected  or not hearing  anything at all, I received an email for my dream position  
inviting me to an interview.  I later went through the process and was offered the role! 
 
I considered giving up right at the first hurdle when I first applied for the position; I had to  complete both a verbal and      
numerical test, which seemingly is more and more common in the recruitment process.  I found the verbal test fine but the 
numerical was very difficult indeed, I couldn’t even finish all the questions within the allocated time!  This should be a        
reminder that even if you think you have done poor in the tests, you may have actually done enough to get through to the 
next stage or even for the human resources team to overlook test results if the rest of your application is spot on. 
 

Tips and hints with the application process 
The application process can become very tiresome as they are usually very long and detailed, especially for larger companies.  
Take breaks and plan in advance to prevent fatigue and enable you to get as much content into your application as possible. 
Pulling an all nighter or rushing an application won’t make the cut, these are reviewed by trained eyes and lets face it, it’s the 
next step on your career journey so why chance it on a wing and a prayer. 
 

 Ask one of your family or friends to read over your entire application (CV, Cover Letter, Questions) before     
submitting 

 Make sure that your CV, Cover Letter and answers to any relevant questions showcase your knowledge on both 
the company and the industry itself (companies are looking for this) 

 Use the facilities available to you such as the practice numerical and verbal tests on the internet, this will allow 
you to be prepared and know what to  expect for the actual tests 

 Don’t leave your application until the final day before the deadline or wait for the possibility of an extension  
Believe it or not, employers actually look at the date/time of your application and take this into consideration.  
Applying in advance shows that you are organised or had a legitimate interest in working for the organisation. 

 

The assessment centre experience, by George Elder 
I applied for an internship role as a Video Game Marketing at Warner Brothers, London and was invited to an assessment centre. 
Although excited I was a little nervous as it was my first time in London plus it was my first assessment centre.  As soon as I got 
there my initial nerves and concerns melted away and I started to feel more comfortable after striking up conversation with 
some of the other candidates. 
 

We were moved from the holding area to a meeting room where we were paired up for an icebreaker in which we had to briefly 
learn the other person’s profile; name, age, uni and a few other facts about them plus two truths and a lie. Then we had to     
verbally deliver the profile, truths and lie to the rest of the room and people asked questions in order to figure out which was  
the lie.   In the second part to this session we were given a Warner Brothers game and were tasked with designing a marketing 
campaign for it  and then present it back to everyone. I was much more comfortable with this aspect as I could use some of the 
things I’d learned at uni through my project work. 
 

Following this session a lunch was put on for all candidates, but being pretty healthy conscious I didn’t want to eat the food on 
offer. I later thought that this might have been a big mistake and my one bit of random advice would be to make sure you eat in 
front of the people that are assessing your. It may help to show you are relaxed and confident and get involved in social           
situations.  Little did I know that at the end of lunch two out of every three candidates would be sent home! For the rest of us we 
had a one to one interview that was filled with the usual competency and knowledge questions about you and the company.  
We’ll have to wait and see it I made the grade, I hope so but even if I don’t it’s been a really interesting and useful experience. 
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Tips and hints for the interview process 
You will be probably be aware of all the basics you need to know before an interview, so here are some hints and tips which      
are not so common and will help you succeed. 
 

 Try and get to the venue with plenty of time to spare, especially with a larger business.  It can be very difficult to 
find the relevant department on a big site 

 If you are given a name of who will be interviewing you, it might be worthwhile searching them on LinkedIn so that 
upon greeting them you can create conversation based on what you already know about them 

 Look up the address of the establishment on Google Street View before the interview so that you are aware of what 
to be looking for – this will ensure that you don’t waste time finding the business 

 If you are asked to wait in reception and other staff members are there, why not try and make conversation with 
them?  Introduce yourself and explain why you’re there.  More than likely, they’ll be happy to help and give you 
more information before going in. and will show off your communication skills and that your proactive 

 If you are asked to do a presentation, perhaps bring a tablet with you? On the day of my interview, the projector 
which it was meant to be shown on stopped working.  Luckily, I had my iPad to hand which was a saving grace and 
allowed me to show the interviewers my presentation in full 

 Ask questions and try and make conversation wherever possible, link it with the industry/topic you are applying for 
as this will showcase your knowledge and interest the interviewer as more than likely they will also be passionate 
about the topic of conversation! 

 

University support & advice  
The University does provide a number of different provisions to hep you with all aspects of recruitment and selection for      
internships, work placements , job applications, interviews and assessment centres.  Here are three routes to success:  
 

 Preparation for Internship module is great for preparing you for the internship experience and application process 

 Use the Careers Service at the University as they are there to help YOU.  I personally booked appointments with the  
Careers Service which allowed me to do practice interviews before the day and also get a professional opinion on the 
content of both my CV and Cover Letter  

 Speak to the Business School’s Placements Officer Julie  Leseure  

 Get yourself on LinkedIn, build a strong profile and search for opportunities on the site and get other top tips and advice  
 

Being organised and proactive throughout the process will also help greatly with nerves and your confidence on the day.   
Good luck and don’t give up!  

Placement success 
Ricardo Leaman has secured a marketing & 
sales internship at Oracle UK following a 
series of assessment tasks and interview.   
 
During his year at Oracle he will be working 
within in the retail global business unit 
gaining hands-on experience in all things 
marketing: social media management, 
search engine optimisation, blogging and 
PR, website and e-mail marketing as well as 
working on market research activities to 
plan and run campaigns and inform brand 
development.  
 
This is a great opportunity that will certainly 
help to prepare him well for his future   
career in marketing. 
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INNOVATION IN FOCUS 

3d printed houses? 
 
The building site for the world’s first 3D printed house has now opened to the public and you 
can watch the team at work and visit the expo centre to see this remarkable feat of printing, or 
is it engineering as it happens.  
 
Each room will be printed separately and then slotted together on site much like giant pieces of 
Lego; a truly modular design that when completed it will look like a typical Dutch canal house.  
 
You’ll need to pop over to Amsterdam mind you, but well worth the trip as it’s a beautiful city 
and how amazing to be one of the early visitors of this world’s first. The project is expected to 
complete in 2017.   Read more about 3d printed property at www.3dprintcanalhouse.com 

Innovation in focus 

 3d printed 
houses 

 Eco-rinals 

 

Eco-rinals 
 
Is it a planter, is it a toilet, is it for real?  
 
Well the answer is yes to all three. It is    
in fact a public garden that doubles up   
as a public bathroom and has been      
successfully trialled and tested and is    
set for roll out. 
 
This is the new PPlanter and it is set to 
change public loos forever. Developed in 
California the eco urinal is odour free, 
uses no harsh chemicals and converts 
your pee using a bamboo based biofilter. 
The bamboo takes up the water and   
bacteria whilst breaking down the protein 
and carbohydrates, creating a unique   
installation and unique loo. 
 
Read more about this innovative loo at 
www.pplanter.com 
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Special points of 
interest: 

 Rolls Royce 

 Bognor 

Regis Re-
generation 

 

NEWS IN BRIEF 

News in brief  

 Marketing   
Impact 

 Chilli challenge 

 

Marketing making an impact 
 

Students studying Marketing with Digital Media, a year two module, are working for a    
number of clients on real time digital marketing projects. The clients include Bosham Sailing 
Club  who want to increase uptake of their RYA training courses, Gecko Adventures; a travel     
company  specialising in gap year travel who want to raise awareness of the brand within  
the UK and West Sussex Credit Union who want to raise awareness and encourage customer 
engagement with the brand messages. Other companies sponsoring the projects are:  

Toucan Beauty,  Roundstone Car Sales and Elior. 

Jennie White, the module tutor, said ‘It’s very exciting for the students to be working on live 
projects and making recommendations on aspects of social media marketing, customer        
relationship management and search engine marketing which may be implemented by the 
companies sponsoring the projects’  

Chilli challenge — call out  
 

Calling all students taking part in the enterprise chilli challenge. As we’re not far off the end 
of the semester we want to know what you have been doing with your chilli seedling. Have 
you looked after it, has it grown, flowered or even fruited yet?  Some of the staff have grown 
a number of chillis and hot they are too!  

 

So before you go for the summer let us have your chilli plants back. Why? Because we want 
to keep them going over the summer and hopefully generate a great harvest. We’d love to 
do something with the chillis too so please send us your suggestions and we’ll see what we 
can sort out while you are away. Then come September there will be a volunteer call out to 
set up a task group to take the chilli growing and product development to the next stage.  
 

In the meantime why not take a pic, do an update on Facebook and request to join the Chi 
Chilli Challenge Page and we’ll add you to it. 
 

Chilli collection week  11-15th May  
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Got a news story? 

If you would like to submit a feature 
article or news in brief story for the 
next newsletter then email a member 
of the team or use the newsdesk email  
SEMALresearch@chi.ac.uk 

@ChiUniBiz 

@BogObserver 

@ChiUni 

@WiredSussexJobs  

Local & regional events  
3 April  –  St Johns Passion  
  Chichester Cathedral   
14 – 26 April – Chichester Open Studios Art Trail 
  previews – Oxmarket Gallery  
9 May  –  Rox in the Park: Evolution 
  Hotham Park, Bognor Regis   
21-23 May  – The May Festival  
  Goodwood Racecourse , Chichester  
5/12/19 June  – Three Friday Nights  
  DJ & club nights at Goodwood  
23-27 July  – America’s Cup 2015 
  Portsmouth   
25 July  – Rox Music & Arts Festival 
  Bognor Regis   


